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Speakers & Programs 

Dan Meissner  
Instructor, Journalism & Creative Media, University of Alabama  
 

           At the University of Alabama, Dan Meissner teaches visual 
journalism and reporting classes, and coordinates student internships for 
the journalism department. 
 Earlier in his career, Meissner worked at The Tuscaloosa News 
and spent 24 years in various positions at The Westervelt Company 
(formerly the Gulf State Paper Corporation). He also served on the 
Tuscaloosa City Board of Education for 12 years. 
 

Saturday Morning:  
Quick and Easy Videos Using Tools you Probably Already Have 
 

Meissner will review the tools and techniques for shooting video, and the move to video editing using 
iMovie. The group will then do a live edit of material filmed the previous day during convention activities to 
demonstrate techniques such as shot selections, trimming clips, adding B-roll, editing interviews, and covering 
audio splices with B-roll, adding titles and exporting the video for use. 

Bill Ostendorf 
President, Creative Circle Media Solutions 
 

In 2004, Bill Ostendorf started a software firm that was 
exclusively dedicated to improving newspaper websites. Today, 
Creative Circle hosts hundreds of successful newspaper, niche, and 
classified digital platforms and continues to provide innovative print 
production platforms.  

Throughout his career, Ostendorf helped to redesign close to 
600 print publications and has been a consultant with many media 
companies worldwide. For 13 years, he served as the managing editor of 
product development and visuals at The Providence Journal. Previously, 
he was an editor at The Plain Dealer in Cleveland, the Standard-
Examiner in Ogden, Utah, and The Times-News in Twin Falls, Idaho. 

Friday afternoon:  
Mind Your Niches 
 
 From web sites to newspaper sections to magazines, Bill Ostendorf has launched dozens of niche 
products for newspapers. Some were easy and obvious, some more obscure. The bottom line?  Many of them 
are making money! At a time when every newspaper should be building niche audiences— whether they are 
for high school kids, mothers, or military families— Ostendorf will offer key insights into what makes a 
successful niche product and what of-the-moment prospects newspapers should be targeting. Remember: If 
you don’t mind your niches, someone else will. 
 



 

Saturday Morning:  
Why Classifieds are Newspapers Next Big Thing 
 
 Classifieds may be the best ad form available today as they could be a key to renewed revenue growth 
in print and online media. This session will reveal insightful proprietary national research Creative Circle 
conducted for its clients to help them salvage their classified revenues. The discussion will include digital 
strategy and approach, design, pricing, and repositioning. You will leave with a renewed perspective that will 
help you re-energize your print and online classified revenue. 

Ken Paulson  
President, First Amendment Center; Dean of the College of Mass 
Communication at Middle Tennessee State University  
 

In 1982, Paulson was on the team of journalists who founded 
USA Today before moving on to manage newsrooms in Westchester 
County, N.Y., Green Bay, Wis., Bridgewater, N.J. and in Brevard 
County, Florida. He is also a past-president of the American Society of 
News Editors and is now a columnist on USA Today’s board of 
contributors. 

In 1993, as an early advocate of making newspaper content 
available online, he launched two digital newspapers in both Florida and 
New York. Beyond print, Paulson was the host of the Emmy-honored 
television program "Speaking Freely," and is the author of "Freedom 
Sings," a multimedia stage show celebrating the First Amendment.  
He is a graduate of the University of Illinois College of Law and the 
University of Missouri School of Journalism.  

Saturday General Session:  
Revolution, Rights, and Rock 'n' roll: The Hidden History of the First Amendment  
 

How much do you know about the First Amendment? How important is the First Amendment to your 
community and to your work as a local newspaper? This engaging, entertaining, and informative presentation 
will challenge you to look at the First Amendment in a new way. Be ready for a fast-paced quiz and lots of fun 
before lunch. 


